Media coverage of suicide has measurable effects on public attitudes and suicidal behavior. Kenyan television news remains entirely unstudied in this regard, and no published evidence exists on whether Kenyan broadcasters meet responsible reporting standards. This leaves journalists, regulators, and mental health advocates without a basis for intervention. Anchored in stigma theory and media contagion theory, this study employed a quantitative content analysis of 43 victim-centered broadcast news stories from four major Kenyan television stations (KTN, NTV, Citizen TV, and K24) aired between 2015 and 2025. Findings reveal pervasive non-compliance. Stigmatizing terminology appeared in 44.2% of stories and sensational vocabulary in 79.1%, while clinical framing was absent in 72.1% of reports. Although 48.8% of stories fully humanized the deceased, 72.1% ignored any mental health history. WHO responsible reporting compliance was consistently low, with a mean Don’ts score of 3.60 out of 8 and a mean Dos score of 0.58 out of 4. These findings suggest that Kenyan television suicide coverage predominantly operates within the Werther risk zone rather than the Papageno protective zone. The study calls on broadcasters, journalism trainers, and the Media Council of Kenya to develop sector-specific responsible reporting guidelines, integrate mental health literacy into editorial workflows, and establish sustained partnerships with mental health professionals as credible expert sources. 
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